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We aim to…
• understand regional data needs across all 

levels of government and communities
• deliver improved access to regional data
• develop better core regional data sets

………. so as to support evidence based 
regional planning and decision making



Need for “core” regional data
• Recurring themes:-

– Population size and migration
– Regional economy and labour market
– Land use, services and infrastructure
– Environment (water, energy, waste)
– Locational disadvantage

• Profiling communities using ‘indicators’



Population
What we know for regions
• Annual population size by age and sex
• Inter-census moves (every five years)
We know less about . .
• Population turnover annually
• Reasons for moves
• Regional population projections
• Regional distribution of new arrivals to Australia



Capel LGA, WA



ABS; 3218.0 – Regional Population Growth, Australia, 2009-10



ABS; 3235.0 – Population by Age and Sex, Regions of Australia, 2010



ABS; 3235.0 – Population by Age and Sex, Regions of Australia, 2010



Population Turnover
• This can be calculated as:

• Uses Census data on where people lived in 
2006 and where they lived 5 years ago



Population turnover of LGAs
• At LGA level turnover ranged from 7.5% 

to 145.5% across Australia
• Lowest turnover in Australian Aboriginal 

communities in NT
• Highest turnover in mining communities–

Jabiru (in the NT), and Leonora, 
Meekatharra, Ashburton all in WA.



Leichhardt LGA, NSW



Population turnover in Leichhardt
• Population turnover between 2001 and 

2006 was 75.2%
• 16 335 arrivals, 14 563 departures
• Estimated Resident Population in 2010 

was 55,596
• Average Annual Growth Rate from 2005-

2010 was 0.26%
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Regional economies
What we know
• Some labour market characteristics
• Counts of businesses
• Personal income / Household income
• Commuter patterns from Census data

We know less about…
• Value of production (apart from Agriculture)

• Business dependencies and markets
• Business performance
• Personal or household wealth



Leonora LGA, WA



DEEWR; Small Area Labour Markets, Australia, 2010
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ATO; Individual Income Tax Return Database



Leichhardt Counts of Businesses



Profiling regions
• Bringing regional data together allows 

‘story telling’
• Key sources are ABS National Regional 

Profile and Census
• Statistical information is a stepping off 

point to define local research questions 
and conduct local research



National Regional Profile





ABS Services to Local Government



Find Local Government data on the ABS Web Site . . 



Regional data for local 
government …..

...  please talk to us !



Thankyou

rrsnc@abs.gov.au

lisa.conolly@abs.gov.au

08 8237 7402

mailto:Lisa.conolly@abs.gov.au�
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